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Welcome to WTTW11

WTTW 11 links advertisers to tuned in consumers in search of award winning
information and entertainment programming. Our consumers see quality and
excellence in WTTW sponsors, because they see those characteristics in our programs.
With renowned programs for both children and adults, advertisers increase their
corporate or business image in an environment free from commercial clutter. WTTW 11
brings loyal consumers who trust the sponsors we broadcast. From building a brand to
generating and maintaining a reputation, WTTW 11 is the only place to be seen.

WTTW 11, is America's most-watched public television station, and a major exporter of
Chicago's cultural wealth. This powerful institution brings quality television to nearly 2
million households on a regular weekly basis and reaches 75% of Chicago's entire DMA
in one month.

« WTTW and its programs have been awarded some of the most prestigious accolades
the industry offers, including seven George Foster Peabody Awards, considered by
many to recognize the highest achievement in television.

+ The station has received more than 200 Emmy Awards from the Chicago Television
Academy, Iris Awards from the National Association of Television Programming
Executives for Best Public Affairs programs, DuPont/Columbia University Awards,
and recognition from the Corporation for Public Broadcasting as well as the Chicago
and New York International Film Festivals.

= Entering its fifth decade, WTTW continues as a leader in technical innovation.

= Having co-developed stereo sound for television, WTTW was the first station in the
United States to broadcast in stereo.

« WTTW is also a pioneer in high definition television (HDTV) and in 1988 became the
first television station in the country to produce a program in HDTV.

WTTW's mission:

...l0 provide distinctive television programming for diverse audiences in Chicago
and the nation. Through production, broadcast, cable and ofher means, we offer
programming that informs and inspires, educates and entertains. Our programs
aim fo improve understanding of public affairs and current events; to provide
dccess to excellence in the performing arts; fo create awareness of different
times, places, and cultures; to explore the natural world: to exdite children about
learning; and to foster lifelong skilfs for better fiving.
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WTTW11 Coverage Map

Tower Location: Sears Tower, Chicago

Reach: 60 mile circumference servicing Illinois, Indiana, Michigan, and Wisconsin
*Population Reach:  65% of Illinois
12% of Indiana

*Mearly 2 million households view WTTW11 on a regular weekly basis. In one month, WTTW11 reaches
75% of Chicago's entire DMA. Outside the broadcast signal, WTTW11 is camried to 20 counties over four
states, reaching 900,000 households weekly via 162 cable systems.

Saleshara/Media Kits/WTTW/WTTW Map
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WTTW11 A Profile of the Prime-Time Viewer

WTTW11 offers access to a wide audience and a targeted reach into Chicago's best-
educated, most affluent households. WTTW11's audience is:

Upscale
WTTW11 delivers a high concentration of hard-to-reach professionals. Compared to
Chicago area adults, they are:

*  23% more likely to have liquid assets of $250K or more*
«  15% more likely to have an advanced college degree*
«  75% more likely to own a home with a market value of $500,000 or more

Opinion Leaders
Public television viewers are involved in their communities. Compared to the total LS.
adults, they are:

+  45% more likely to have addressed a public meeting
56% more likely to have written to a magazine or newspaper
+  62% more likely to have taken part in local civic issue

Culturally Active
WTTW11 viewers lead active lifestyles and attend cultural events. Compared to Chicago
area adults, they are:

» 117% more likely to attend a symphony concert or opera
« 61% more likely to attended live theater
. 142% more likely to attend a ballet or professional dance performance

Local Research Source: Scarborough Mar *03-Feb 04, * Media Audit Jan-Feb 04, Mational Research
Source: MRI 2003.

Caleshare/Meadia KitsWTTWANTTW Viewer Prafile Test
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WTTW11's Prime Time Viewers are Affluent, Cultured, and

Educated

Comgared to the general Chcago population WTTW11 pimetime viewers are:

® T7% mvore likely to have a post graduata degres

# 53% mvore likehy o have a household income of 5250000 or more
= T5% rmore likely to own a home with & manket value of $500,000 or more

» 0% more lkety to own a secdad Roms oF ngal eslate propey

* 31% more likely to own monay market funds

» 309 more liketly o have bonds

= 2% morg likehy to have used an accountant in the past yesar
® Td% more likely to have usad a financial planner in the past year
* 41% more likely to hawve used a full-service stockbroker in the past year

® B7% more likely to have taken 10+ domestic overmight vacation fnps in past year
» 11% more likely to have dined at any "upscale” restaurant in the past 30 days

» 145% mora likely to have attended any Nodbwesterm Liniversity sports event

= 142% more likely to have attemded damce or ballet pedformance in the past year

& 117% more likely 1o have visited an art museum in the past year

* 117% mose likely 1o have attended symphony concert, opera, elc. in the past year
= 93% more likely to have visibed Ravinia Feslival in the past year

= B1% more likely to hawve attersded live theabsr in the past year

® 55% more likely to hawve visited an antigus show im the past year

Viewer Demographics

25-54 Years of Age

3554 Years of Age

hen

Women

4 *fears of Coll=ge or More

HH Imcome of 575K+

Weekly supermarket expenditures 3125+

Percent of Audlence
3B%
A5 %
4B%
53%
40%
35%
24%

Sree Searboroagh Mar {TFeb T, WT Tl ] prisehime wewers M-Fn 5 10pm.
Fillserd'SalsharyResearch Fact EheedsMetwark Chicagadinflueerdial_affluent_both



WTTW11 Rates and Conditions

Daytime (Children/Family Programs)

Mon-Fri 6am-5:30pm
Sat-Sun Jam-11am

Early News
Mon-Fri 5:30pm-7pm

Prime Time
Mon-5Sat 7pm-10pm
Sun &pm-10pm

Late Night
Mon-Sun 10pm-Signoff

Weekend Middays
sat 1lam-7pm
sun 1lam-6pm

Campaign Discounts:

13 weeks - 59%
26 weeks - 10%;
52 weeks - 15%:

R.O.5,

30

$595
+450
$550

$1530

$595

$765

WTTWT

Fixed Sponsorship®
30 30

§700 $H25

$530 $625

g2650 {765

$1800 $2120
$700 £825

S0 F1060
§530 $625

*Sponsorships must include two messages—open and dose—per program.
All programs available for co-sponsorship. Co-sponsored programs are exclusive by

cateqory.

All rates are gross. Rates commissionable to recognized agencies.
special features/program rates available upon request.

EREEH



WTTW11

LINK WITH THE VALUED PBS BRAND

The PBS brand is a mark of dependable
guality in a confusing and constantly
changing media marketplace, This
stature allows PBS sponsors to leverage
and align themselves with the recognition
and respect Americans feel towards PBS.

Value of PBS affiliation:
= Athird of respondants were “more likely o trust adverising on this
network (PBS) for my family™ (4473 above the average network)

= More than half (55.1%) of respondents agreed that PES consistently fulfills
their axpactations (31% above the average)

Sowrca: Thea Myaia Modie Brand Trackor 2003,

Power of the PBS brand:
= Whean asked to rate tha importance from a list of community institutions,
PBS ranked third. PBS beat out local musaums, perdorming art cantars,
and NPR public radio. Public parks were named first, followed closely by
public libraries in second.

=  Twenly-eght coporations/brands (93% of those maasured) received a
guality lift for sponsaring a PES program

Bounca: Harda ok Inc. DO03.

Studies show that association with the PBS brand can both enhance and
increase your bottom line:
= 70% of PBS viewers would choose 1o buy a product from a company that
supports PES, all other things being equal

s G67% of PBS viewers have naticed announcemsants of companies and
foundations on PBS that provide funding

s  59% of PBS viewers agrea that sponsors are usually industry leadars

s 72% agree that PES sets the standard for television

Houwrca: Total Fessarch Sorp., PRE Imige Trackng Study 2000
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Advertise on WTTW 11

Aind

Avoid TV Clutter®

ABC 15:31 minutes/hour
FOX 15:13 minutes/hour
NBC 15:07 minutes/hour
CBS 14:18 minutes/hour
PBS 2:00 minutes/hour
WTTW 5:16 minutes/hour

*Clutter — all non-pragramming content, including commercial time, public
senvice announcements, public sarvice promoafions, program credits nod nun over
confinung program action, “other’ unidenlified gaps within a commercial pod.

- Sourcn’ FHE CMR (Commarcisl Moniioring Report), Comparsons rellect natono primedme dogport WTTW mlirs 1o
Chicego market primokime daypor

respect for the consumer ... can ba demansirated in choosing the quality of
a message over the repetition of it Let's face it The amount of advertising out
there has gotten ridiculous. And the answer to clutter isn't more clutter, Let's quil
making the media buys that replay a commercial every five and a half minutas, *

= Mike Shing, AdvesR, Augul 18, 2005

F Llesrs by hawi Faseeich Facl Shosta i TTW e clutiar
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WTTW11 Underwriting Opportunities

Program Sponsorship
« Sponsors are Identified at the opening and dosing of the program
« Messages can be :15, 30, or :60 in length

» Messages are preceded by an audio and video billboard, accompanied by the
sponsce's logo and slogan

"This urinterrupled Chicago presentation of "Nature”™ is made possitve i part oy
(Sponsor).

Spot Adjacencies
+ Available throughout the WTTW schedule on a flighted basis
=  Messages can be 115, 130, or (60 and appear in program intervals

= Messages are preceded by " programming on Channed 11 is made possitie it
part by members ke you and by the following...”

ol esraraiMieda ICEs T W) Lindi
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How To Buy Sponsorships and Spot Adjacencies on PBS

FPES programming is sold in @ similar manner as commercial lelevision!

Lecal PALIRi-Mar et Maticral

Public Telewvsion WTTW | NPB PBS Sponsarship Group

Commercial Television | WLS ABC Naticnal Spot | ABC Natwork

Lacal Buying Source:

WTTW Chicagao

Companies may sponsor a particulas program of purchase spot adjacencias on WTTW,
With a sponsarship, companies have a direct association with a program and are
identified at the opening and closing with a 15-, 30- or 60-second massage preceded by
an audiofvideo billboard, Spot adjacencies are available throughout the WTTW
schedule on a fighted basis and appear in program intarvals.

Multimarket Buying Source:

Maticnal Public Broadeasting (MPB)
Companies that prefer to focus on selected markets, may benefit from multi- market
sales and sponsorship. NPE is the exclusive national rep firm for major public television

stalions throughout tha U5, NPE provides one-slop service and offers an array of
flexible packages to meet your needs.
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News & Current Affairs

CHICAGO

Chicago Tonight

Marciay-Thursday F:.00-8:00 p.m.

Rebrogdoasts: Midnight, 1:30 & 4:30 a.m,

Every weeknight national and kcal Emmy Avard-winning writer, producer, and on-air personality Bob
Sirott hosts @ full-hour Chicago Tonight, Emmy Avwerd-winning jourmalist Phil Ponee conlifmes 1o
pravicks single-topic analysks by carefully chosen panelists on news and public &ffairs issues mportant ©
Chicaan, while Bob Sirctt covers such Chicago-fooused ssues as arts and cullure, sports, health, Fnanoe,
Sciencr, and mone.

Chicago Tonight: The Week in Review

Friday, v:00-8:00 pun, Rebrmadcasts: Midmght, 1:30 & 4:30 am,

Hosted by veteran journalist Josl Wesman, Ohicago Tonght: The Week /n Rewviow travels beyond the
headines to deliver in-diepth surmmany of the mews from a wique perspective - the writers and
broadcasters wha do the reporting rather than the newsmakers themssedses,

The McLaughlin Group

Saturday, 6:30-7:00 pm, ""{-

Each wiestk, John McLimmhiin and his panel of joumnalskscormmentators debabe e Q el Eﬁ
issues of the day in a way that = both informative and enteraining. In its 20th vear, ;i g-,
the Ermemry Award-winning The Mo aughlin Groueis & WTTWI favorite, J~ 1

The MewsHour with Jim Lehrer

Mondeany-Friday, &00-7:00 pum.

In its 27th year, e Mossiiowr continues o provide in-depth analysis of curent events
with a news surmmary, live studio interviess and discussions, and documentary reports.
It i= the nation’s ondy houwr-lang newescast on broadoast teledsion.

=n The Nightly Business Report
L] WS oocay-Friday 11:00-11:30 p.m.

S =3 Mighity Business  Ropodt combings  incepth anafysis, market  undates,
corporate profiles, features, and regulsr commentaries by noted economists,
In the past year NER has received siv rational awands.

Washington Week in Review

Friday, 9:00-9:30 pum,

Washington Week in Review, pubic television's longest running public afas
program, Teaturss Washington's top joumalsts particpating 0 in-depth
analysis of major news events.

V¥l ﬁl}‘r!?'i.‘r FFK Wall $treet Week with FORTUNE
I '-'| | Sunday, 11:00-11:30 a.m,

{ ] LINE PES" weakly sesies on money and investing Is hosted by financial joumalists
Karen Ghbe and Gooff Colvn. Broadoast television's only  primetime
ivestment series provides unparalieled depth of content, excellence in reporting, and oredible
inforrmation. An interadtive Web site alfers investors additional news, analysis. and program information.

Frhsemh S plcrarePeogram Facl Shassts- W TW Prag metirg by Gonrelfesses B Cument Afals doe
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Business & Finance

The Nightly Business Report

Mionday-Friday, 11000-11:30 p.rm.

Miphtfy Business Beoot combines  in-depth  analysis, market  updates,
corporate profiles, features, and regular commentaries by noted eoonomists.
In the past year NBR has received six national awarnds.

Wall $treet Week with FORTUMNE

VL STREETWWEEK Sunday, 1£:00-11:30 a.m.
e e PES' weskly saries on maney and investing is hosted by finandal journalists
FORTUNE Keren Gibs and Geoff Colvin, Broodcast television's caly primetime

imseslment Seres prowides unpamallieled depth of conbent, excellence In
reporting, and credible nforrmation, An mberactee \Web sike offers inwestors addiioral news, anahysis,
end program infermation,

Lowis Rukayser's Wall Stresk

Safurdry, &:30-7:00 a.m,

Fimandal news plonear Louls Rukeyser and a rolating, three-person paned of prestigious
market mavens dssedt the wesk's top busiress and econormics stories, offering

mmmentary and Insight. An intervies with a fop market nevsmaker rounds out sach
Bpisnde,

Produced by OMBLC, in association with Pukeyser Teledsion

Fi|users S sbohond Progea i Fad Sheets-WTTW Programeming by Geree Busisess & Frasoades
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Drama & the Arts — Summer/Early Fall 2004

Artbeat Chicago

Regular segments in Ohicago Tomghe

Tnbrexiuced by Fhil Fonce and hosted by Fawn Ring. Segments cover music,
clance, theater and the viswal arts throwghout the Chicago area. From curmert
exhibits at the Musesum of Contemparany Arl, 1o & Jolfrey Ballet rehwarsal, or
a night under the Stars al Ravinia, Adfeal Ohicago & there 1o caplure the
original, the urusual, and the significant.

Mystery!

Sundays, B0 pomy, July T1-0Ochober 10, 2004 (l@nglhs vary)

Cine of the kongest-runnimg and most popular programs on beliavision,
MYSTERY! boasts 4 milion loyal viewars who tune in every week bo feed ther
craving for criminal capers, malevolent maobives and the dewvoted detectves
vilw Investigate them. Freseniztions indude Tory Hillerman's A e’ of Time,
Foples War B fnspector Movss and Sospechor £pnkey eplsodes; and Death i
Holy: Onclers.,

Soundstage

Thairsdinys, 2:00-10-00 pom,

It's back ... amd better than ewaerl The amgingl Soondlifaos produced by
WTTW11 @ired nalonally on PES from 19074 to 1985 to critical acckaim, Mow
Soradefage s rebom. Seasen I of the new Soundstage features a @lent line-
vp indluding Fleebwood Mac, Sherd Crow, Fussell Crowe and  Eris
kristofferson, Cyndi Lauper, Joan Baez, and many more,

Front Row Cinema

Saturdays, B:00-10:00 pom. (end times varies)

Throughout the year WTTWI11 brings you classic mowies. Whether IFs a
musical, a drama, a lowe story, oF a sci-fi theiller, there’s something o appeal
to evary tasta,

Graat Peformances

Lengths Vary/Dates TBA

Faor 30 years Greal Pedormances has featured the best in music,
dance and thealer., Perfoomances in Summer 20H nclede Aom
[ Aot A Saie i E-'J-E'E'lfﬂﬁ: AN-Sar Fang Exfravagirsr, The Verbsier Fesiival Storn X st bha
Ryl Opxard s and i Levine s ket

Sound Opinions

Sundays, 11:00-11:30 p.m.; overnight Fridays, 1:00-1:30 a.m., and
Saturdays, 11:30 p.me-Midnsght

The "workd's only ok noroll talk show® deseloped for WERT radio by
Jim DeRogatis, pop music critic for the Chicage Sun-Times, and Gret
Kiot, rock critic for the Chicago Tribune, comes 1o pulbic teledsion,

PlizeniGakhansProoram Fact Shest-WT TP e Dp GEareiDrami & A g
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How-To Programming — Summer 2004

New Yankes Warkshap

Satunday, 11230 am.-Mocn [Currently on Summer hiats; will retum Fally

America’s faworite master carpenter, Norm &bram, quides viowess through a range of
moadworking projeds designed 1o offer a chalienge to woodworkers of all skill levels,
Indhicual programs offer step-Dy-shep INStructions for buikling heiroom -qual®y fumitune
and wocdhwnrking projecs.

Hometime

Satunday, Moon-12:30 pom. (Ourenthy on Summer Ristus; will rebum Fall)

Dean John and Robin Hart oo-host this do-it-yooreslf serjes that festores some af oday's
mest popuiar home improvement projeds, providing cear, sasy-to-understand overviews
1o help the: avemage do-it-poorssfer achieve profesgiona Hooking nesu s

P. Allan Smith's Gardan Homa

Sunday, 10:30-11:00 am.

P, Allcn Smith brings “Thi Garden Home™ &0 i, A5 he takes viewers on a defighthul and
mothating eecursion through some of the most beautiful gardens in this country and
abroad, pointing out design principles that can be used o create eir own gerden home.

=1 ANTIQUES ROADSHOW geapee=es

Antiquies Roadshow & part adverfure, pert hislory
lessan, part treasure hunt.  Spocialsts from the country's leading auction houses - Bulterfield B Butterfield,
Ohristie's, WHllam Doyle Galleries, Skinner, and Sotheby's - ogether with independent dealers and appraiers from
across Hhe nation, travel b variows LS. cties offering free appraisals of ankiques and coliectibles.

Thda Ol Thi= Oid House
Salurday, new tire Jlrough Septembery: 1130 Am-1230 pom,
. 12 hall-hoisr programs)
Mk Pk O0ef W Salurday, S000-6:30 pum.
Aonerica’s favarite “home Bam® contine= o ke the most welk-imown bome mposement. progam: an television,
Each seasan, st Sleve Tihomas and masker carpénter Momm Abram work, bogether with homeowners, contrachors,
archiects s other spacialists to provide an entertaining and Fescinating ook at the homa rensvation ocess,

Aak This O Hovese jains the original Senes with an interacthee G, foemiat addressing siewer-driven guestions From
the Inbemet, T eeries, and magazine

Pty Sainkard Prosarmr. oot Ehasst WTTRYS Ao by Sered Hosae Tiodos!
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Science & Nature

MATIONAL

GEOQOGRAFPHIC
TELEVISION

: I | Occasional series.

Celebratng 36 years on talevision, Valiona' Ceograpive Specials is the longest-running, most
honored documentary series of its kind ewer produced. The seres has won nearly 60 Emry
Awards and continues to b2 committed In examining in-depth, gripping stories of adventure,
history, science, conservation and culture.,

Mature

Sumday, 7:00-8:00pm

Imagine a TV seres whose stage 5 our planet and whose stars
are liens, faloons, leopards, penguins, and wolves. Now in its 20"
year Mafune finds drama, suspense, majesty, and posiry In the
heart of the natural world, a series of breathtaking beauty that
has raised the environmental consdousness of millions, while single-handedly launching a new
genre of elevision programming.

NOVA SCIEMCE PECORAMMING ON RTA AND ONLIME

Nova

Tuesday, 8:00-9:00pm

Since its debut in 1974, Aowa has become the gold standard for television science
documnentaries. From investigating ants to searching for our ancient ancestors, Mova weekhy
blazes the trail of intefigent adventure, taking viewers o places they've never been and to

insights they we never imagined.

ALAH ALDA Alan Alda in Scientific American Frontiers

g Six new one-hour programs In 2004
EE-! EH |T [:Iriiﬁ Alan Alda investigates a spectrum of fascinating topics in the
i stiences and beyond, Among other subjects, wpcoming
programs explore how the brain processes memory, the
future evolution of the automobile, global warming, and the
atternpt to find out who the first Americans were.

FailisrsSalshane! Program Fact Sheets- AT TWProgramiming Dy Gane i



WTTWT
British Comedies

Laughter with a British accent reigns on WTTW11!

Keeping Up Appearances
Saturday, T:00-7:30 p.m.

When it comes to snobbery, Hyadnth Bucket {pronounced "bouguet”) & in a class of her own, She's so
obsessed with etiquette and breeding that she makes her husband's Bfe a perfect misery. Fatricia
Routledge stars as Hyacinth, who goas to incredibéa fengths in her guest for perfection.

As Time Goes By
Saturday, 7:30-8:00 p.m.

In the early 50%, a young army officer arkd @ Student nuerse fell in love and enjeyved a brief magical
affair before B was posted bo Korea, But his letter went astray and she never saw him again . unkil
e,

Judi Dench stars a5 Jean, & hardworkmg widdw who nms a secretanial agency with her teloe-divorced
dawghter, Judith. Geoffrey Palmer is Lionel, a divorced es-ammy officer and ooffes planter wha has
returned 1o Londen to write his autobiography. When Lionel becomes displeased with the temporary
secretary from the agency, Judith tries to placate him and makes such a good Impression that he
invites her out to dinner. Inevitably, Lionel and Jean mest, with the strangest fealing they hawve met
beefore. Just & reunion ... or a romance rekindled?

Coupling
Sundans, 10:00-10:20 p.m,

It's bean described as Fiaads with edge. 'When two people get together they bring all sorts of other
people with them — their exes, their best friends. A little community forms anrcund the couple. The
result s & stcom about chalting in bars and kilchans and getting dose to just the sort of people yau
think wou aught to hate, While MBC is carrying the American version of Coupdimg, WTTW11 is the
only broadcast channel showing the ariginal British version!

Fibien Sahhics Frogum Fact Sserts- W TTW \Poogramiming by Gerne'Erioome. oo
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Cooking Shows — Summer 2004

Caprial and John's Kitchen: Cooking for Family and Friends
Satrday, 10:00-10:30 a.m. (premierng June 26)

TW's only mamed chefs foous on the healtvy benefits of family oocking
and the even greater emctional benefits, as they cook together to
produce wanderfd culinary creations,

Lidia’s Italian-American Kitchen

Saturday, 10:30-11:00 a.m.

Lidia Matticchio Bastianich presents enduringly popular cuisine from her
répertoire of recipes, highlighting traditional dishes with origins in
: authentic regional fare that, throughout the years, were adapted to the
g "ra;-l' modern American palabe and pantry.

America’s Test Kitchen

Saturday, 11:00-11:30 a.m.

Cooking equipment  and technigues are tested and recipes  and
ingredeents are tasted o provide viewers with recommendations on
preparing delicious meals while saving maney, time, and effort,

Weir Cooking in the City

Sakturday, 12:30-1:00 p.m.

Shat in Joanne \Weir's homebown, Sam Frandsco, WEIR JOOKING IM THE
CITY invites viewers by experience more than 80 recpes and follows
Joanne as she prepares fresh and exciting dishes bassd on s2ascnal
ingredients and draws on the full resources of a culturally diverse city,

Barbecue America

Saturday, 1:00-1:30 p.m. {premlienng July 11)

Chef Rick Browne continues his quest for America's best barbecuwe and
grilling recipes. Each eplscde features a different barbecue event, festival,
cook-off or restaurant,

Mexico - One Plate at a Time, with Rick Bayless — Season III
Friday, 8:30-9:00 p.m., Saturday, 1:30-2:00 p.m.

Rick Bayvless has been acclaimed widely a5 America's foremast propanent
of Mexicos diverse cuisine, With the skill of a restaurant chef, the passion
of a home cook and the knowledge of a scholar-gypsy, Rick Bayless
crosses borders and opens new worlds.

N :.:JJJ.-rﬂﬂ
Barbecue University™ with Steven Raichlen

Saturday, 2000-2:30 p.m.

Each episode of Barbecws U fotuses on a theme. The “dassroom” is a
mountaintop lodge at the spectacular Greenbrier Resort, complete with a state-of- [
the-art codlection of grillers and smokers,




